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Harper s Magazine is feellng conﬁ
dent. Even flush,

Ten years ago, Harper's was losing
almost $2.5 million a year. *‘Now we
are balancing on the point of breaking
even,” the magazine's editor, Lewis
H. Lapham, said.

Seizing the moment, the 142-year-
old Harper’s is mtroducmg its first
big change since the overhaui that
brought the magazine back from
near-death in 1984. Beginning with
the October issue, it will publish a
long essay or piece of fiction four
times a year. Titled Harper's Folio,
these pieces of up to 20,000 words will
be printed on different-colored, heav-
ier paper and separately bound into
the middie of the magazine. It will
enable Harper’s to showcase writers
and to offer its advertisers a pre-
mium position it the center spread.

Trying to Lure Advertisers

The Folio section will provide a
counterpoint to the shorter, snappier
features that have characterized the
magazine for the last eight years. It
represents an investment of $150,000,
with the hope, of course, that it will
lure new readers and advertisers.

The first Folio piece, “Pafko at the
Wwall,” is a novella by Don Deliilo. 1t
takes place during the 1951 playoff
game between the old Brooklyn
Dodgers and the New York Giants
when Bobby Thomson clinched the
pennant for the Giants with what is
known as “the shot that was heard
around the world.”” The game is at-
tended by J. Edgar Hoover, Toots
Shor, Frank Sinatra and Jackie Glea-
son, who sit together,
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ananclnga Rescue -
 That-is a far cry:f
the. Minneapolis Star. ahd’:

Company. which then o
g:ms, decided to shut the: magazlne

use it was losing so much money. -
Mr. MacArthur, then a young report-
er at The Chicago Sun-Times, went to
his father,,J. Roderick MacArthur,
and asked him to persuade the board
of the family’'s MacArthur | foundatlon
to finance a rescue, .
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John R. MacArthur, left, the publisher of Harper's, and Lewis H.
Lapham, the editor, who revived the 142-year-old monthly magazine.
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. Another section inty’ at th
s Readings,.a; selection /of
essays, etters, memos and ‘writings
from ' other - publications. Compila- -
tions of the Index and two other new
sections-called Forui and Annota- .
tion have beerT nublisheg as books.
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= For the alx-mom.h perlod that.end.
ed June 30, Harper’s reported a circu-
‘lation of 202,076, yirtualiy.flat with the
'year before,.actording to the Audit
Bureau of Circulations. Still, this is an
increase of -about 80,000 since 1983,
Mr. MacArthur said ’I‘he magazine's
main n\fe‘ .The Atlantic,
whlch Mg re la;ion ‘of 485,173..
most other, magazines Har-
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fthe recession. A
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